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Robert Redford, Sundance, Utah

Founded  by Robert Redford in 1969
Mesmerized by the beauty of  Utah’s natural landscape, Robert Redford bought the land now known  
as Sundance Mountain Resort. A glorious place in the mountains, a perfect host for the inspiration  
of new ideas. Since then, Sundance has grown to a variety of entities including the Sundance Preserve, 
Sundance Institute, Sundance Film Festival, Sundance Catalog, Sundance Retail, Sundance TV,   
and The Redford Center.

Sundance Inspires Creativity 
Sundance touches millions of people every day, embracing the spirit of creativity and fostering 
individuality. Through the lens of the authentic, classic and casual lifestyle of Sundance, we are a leader  
in curating unique products expressed in our beautiful collection of apparel, jewelry, footwear, accessories 
and home décor. We take great pride in the quality of products we offer and our commitment to excellence 
extends to the exceptional service that is provided to our customers.

See our legacy catalog collection and 
history at sundancecatalog.com/Legacy
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1989 
Sundance Catalog founded at  
the Sundance  Mountain Resort in 
Utah’s Wasatch Mountains. Our  
first 48-page catalog launches.

Dear Friends,

For 30 years, we have nurtured creativity and discovery through a  

long-standing commitment to our artist community, to whom we offer  

a unique platform for creative expression. From the imperfections  

in hand-blown glass to raw gemstones, from a handcrafted boot to a  

hand-embroidered coat, no one artist is quite like another.  A discerning  

eye for detail permeates our collection. 

To enhance our brand and bring our Sundance lifestyle and philosophy into the homes 

of more loyal customers, Sundance Retail was created in 2007 with our first retail store 

opening in Park Meadows, Colorado. Today, we have 18 stores open with three more planned 

in 2020. 

The Sundance Catalog’s pillars of creativity, exclusivity, and authenticity are the cornerstone  

of our brand heritage. Our unique collection, many one-of-a-kind and exclusive to Sundance, 

nurtures the free spirit and artistic creativity which embody the Sundance lifestyle. We 

celebrate this authentic, yet magical lifestyle across our digital, print, and retail channels,  

each offering an extraordinary customer experience not found elsewhere.  

An experience to be enjoyed by all. 

1996
The Sundance Jewelry  
Catalog launches.

1995 
Sundance Catalog 
website launches.

2007
First retail store opens  
in Lone Tree, CO.

Sundance is proud of the relationships it 
 shares with artists from around the world.

For media inquiries, please email media@sundance.net

At Sundance,  
we take great pride in 
curating products that 
instill a sense of discovery.  
It is this emotional 
connection we create 
between our beautiful 
products and our loyal 
customers, often fueled 
by an authentic story, our 
customers cherish and  
share with others.” 

— Matey Erdos, President 
and CEO, Sundance Direct 
Holdings, Inc.

More than 3o years  
of staying true to our 
mission of inspiring 

creativity, exclusivity  
and authenticity.

2002
Sundance Catalog introduces 
 in-house product development.
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2015 
Third and fourth retail stores open 
in Edina, MN and Dallas, TX.

2017 
Three retail stores open in Leawood, 
KS, Alpharetta, GA and La Jolla, CA.

2016 
Three  retail stores open in 
Scottsdale, AZ, Southlake, TX  
and Tigard, OR.

2018
Four stores open in 
Nashville, TN, Deer Park, IL, 
Fairfax, VA and Tucson, AZ.

THREE RETAIL STORES  
SCHEDULED TO OPEN 2020

Rochester Hills, MI  | Westport, CT  | Palm Desert, CA

From the reclaimed 
barnwood exteriorto the 
hand-painted tiles on 
the floor, each Sundance 
Retail Store is built with 
the elegance and beauty 
that was originally 
conceived at the Sundance 
Mountain Resort General 
Store in 1989.

RETAIL STORE SYNOPSIS 
Sundance continually 
elevates its authentic and 
diverse brand in its best 
geographies. Top retail 
destinations desire unique 
lifestyle brands that can fit 
into both indoor and outdoor 
environments. 

PRODUCT POSITIONING 
Carefully selected, highly 
differentiated products 
with authentic artisan roots 
and simple, classic style 
reflect Sundance’s lifestyle  
positioning. The majority 
of our products (over 75%) 
are exclusive to Sundance, 
either designed in-house or 
through exclusive artisan 
relationships.

CONSUMER PROFILE 
Our highly loyal, 
geographically diverse 
customer base is 80% female, 
ages 35–65. The majority of 
our affluent consumers  
have an annual household
income of more than $100,000.

APPAREL  
Romantic elegance, artisanal design, classic silhouettes and 
creativity are expressed in our authentic, enduring  styles of the 
highest quality for women and men. 
FOOTWEAR & ACCESSORIES 
Adding elegance and personality to any ensemble with 
handcrafted shoes, boots, sandals and exclusive, artisan-made 
handbags, scarves, belts, hats and more.

HOME   
Sundance’s vision to support independent, community-minded 
artisans permeate its thoughtfully curated collection of unique, 
worldly furniture, rugs, bedding and home décor. One-of-a-kind 
items are crafted from the finest materials, and have an alluring 
effect on our customers.

JEWELRY 
Unique, artisan-made jewelry, much of it one-of-kind, is crafted 
from the finest materials.

The majority of our products  
(over 75%) are exclusive to Sundance,  

either designed in-house or through  
exclusive artisan relationships.

APPAREL
FOOTWEAR

HOME  
JEWELRY

2008
Second retail store opens in Corte 
Madera, CA. Sundance Almanac,  
a men’s catalog, launches.

For media inquiries, please email media@sundance.net

2019
Three stores open in 
San Antonio, TX, Seattle, WA, 
Cincinnati, OH.
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Experience Sundance 
VISIT OUR BEAUTIFUL STORES

Explore our History at
sundancecatalog.com/Legacy

Sundance Catalog Philanthropic Efforts.  Following the vision of our founder,  
Robert Redford, we hold a strong commitment to our artist community.  

Over the last decade, Sundance Catalog has contributed more than one million  
dollars in cash, in-kind, merchandise, and employee contributions to selected  

nonprofits. With a like-minded vision, we have chosen nonprofit organizations based  
on their commitment to inspiring and cultivating creativity through art education  

for all ages, backgrounds, and skill levels. We are proud that our efforts have enabled  
people who would not otherwise be able to participate or attend development,  

education, and art programs.

 To learn more about many of our selected non-profits, visit sundancecatalog.com/GivingBack.

Over the last decade, Sundance Catalog has contributed  
more than one million dollars in cash, in-kind, merchandise,  

and employee contributions to selected nonprofits. 

ARIZONA  Kierland Commons          480.315.9360 
  La Encantada          520.989.3864
CALIFORNIA Corte Madera           415.945.9675
  University Town Center      858.230.7369 
COLORADO Park Meadows         303.768.8793 
GEORGIA  Avalon          678.381.1520
ILLINOIS  Deer Park Town Center      224.677.6116
KANSAS  Leawood Town Center        913.444.9547 
MINNESOTA Galleria Edina         952.920.0533

OHIO         Kenwood Towne Centre     513.993.5058 
OREGON         Bridgeport Village         503.431.7346
TENNESSEE      The Mall at Green Hills       615.953.5366
TEXAS         Alamo Quarry Village         210.824.1295 
  North Park Center         469.232.2279 
         Southlake Town Square      817.488.0401 
VIRGINIA  Mosaic District         571.282.3146  
WASHINGTON University Village         206.525.3777

For media inquiries, please email media@sundance.net
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  Embracing  
     the spirit  
 of creativity    
 and fostering                
   individuality. 
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y EArS

Artisan

“The spark we get 
from becoming more 
vital, the instant 
we say “yes” to our 
heart, we become 
more alive, living in 
the present moment 
where gratitude 
resides with a sense 
of celebration.”

Jes MaHarry

PressKit_2020_updated.indd   12PressKit_2020_updated.indd   12 3/11/20   3:20 PM3/11/20   3:20 PM


